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Those are opening questions and conversations might take different paradigm based on the interview’s flow. A change of questioning style may change from semi-structured to unstructured  based on the information flow. The following are questions to be asked in the interviews for the data collection.

· As an industrial supplier company, what marketing-mix have you emplyed and how it helped in marketing your brand and products for the past four months till the moment?
· Why do you change your marketing activities and based on what? 
· Do you think it is more profitable to be ahead of competitors and make a proactive marketing plans or reactive based on the market movements? Why?
· What are the marketing activities that the company have spent on in the last 4 months? Why?
· How do you sit yourself as (a buyer/seller) in the position of power when negotiating with another party?
· What kind of customer-service that can give the edge to the seller to despite their price if high and competitor price? (By mean constant contact, personal train, personal relationship, long-history) 
· What innovative your company have initiated in the past four months and what was the reason of that innovation?
· How does innovation give you the upper-hand price when compared to your competitors? If it does not allow you selling with a higher price, why buyers are not preferring your company?
· Does customer’s knowledge about the product is beneficiary for your pricing and why? Does collaborators give you the advantage to achieve your innovation goals (such as selling at a higher price, not to be compared to another supplier)
· How new entrants to you market compete with your company? What strategy do/did your company employed?
· What is your company’s market strategic approach?
· Which of the following is describing your company’s approach: customer-oriented, competitor-oriented, inter-functional, long-term focus or profit focus? 
· Have your company employed/considered rebranding? Why?
· What does encourage your management to review their infrastructure, capability, internal and external environment? And why?
· Are your customer’s price-sensitive? Whether yes or no, what are the pricing based that you are employing and why?
· Will your company invest in their infrastructure to enhance innovation for higher profits? And why?
